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Review
• We must be increasingly selective in what we attend to and what we ignore
• Our selection processes influence what we comprehend and what we believe to be
true, important, and interesting
• Many of these mechanisms have been studied by social psychologists under the
topic of “attitude formation and change” and its “psycho-logic”

• Lesson learned: Psycho-logical mechanisms are not always logical
•
•
•
•

Senses and emotions take priority as information expands: superficial trumps
Emphasis on associations: proximity; causal; social (friendship0
Emphasis on communication: information exchange; social influence
Examples:

• Adopting attitudes of people I like; liking people who adopt my attitudes
• Rejecting attitudes of people I dislike; disliking people who do not adopt my attitudes

• Implication: Use what we have learned about psycho-logic to manipulate
people’s preferences and behaviours
• Including political preferences and behaviours
• Leading to the growth of propaganda

What is propaganda?
• Dictionary. “Information, especially of a biased or misleading nature,
used to promote or publicize a particular political cause or point of
view.”
• Wikipedia. “Information that is not objective and is used primarily to
influence an audience and further an agenda, often by presenting
facts selectively to encourage a particular synthesis or perception, or
using loaded language to produce an emotional rather than a rational
response to the information that is presented. Propaganda is often
associated with material prepared by governments, but activist
groups, companies and the media can also produce propaganda.”
• Social psychology translation:
• Using psych-logic and social influence to form/change people’s attitudes

Fundamental propaganda narrative: “us versus them”
• People are different

• So some people are better than others

• We are God’s chosen people
• They are different than us

• Therefore, they are not God’s chosen people

• We are not getting what chosen people deserve and are suffering
• Land, jobs, status, money, political power, influence, …

• They are getting what we deserve. This is unjust
• So we must force them give us what we deserve
• But they will try to oppose us
• Lie, cheat, steal, spy, harass, trick, conspire

• So we cannot believe anything they say or do. We must fight them and
never question ourselves

Implementing the propaganda narrative: Know your audience!
• Learn what makes people frustrated, angry, upset: Focus on the problems they reveal
• Promise to solve their problems

• Choose a visible and vulnerable minority. Label them the evil ones, or The Enemy
• Learn who/what they blame for their troubles
• Race, culture, language, accents, gender, history, education: Good for stereotypes

• Pick something you want that The Enemy seems to be unfairly receiving

• Tax breaks, jobs, holidays, neighbourhoods, welfare, whatever makes people upset

• Find or invent concrete examples or statistics to “prove” unfairness

• Frightening anecdotes, extreme cases, sensational news, disgusting stories, martyrs

• Select a charismatic leader, preferably a narcissist or megalomaniac

• Someone who sounds convincing, shows emotions of audience, has no doubts.

• Simplify message. Be emotional. Draw conclusions. Tell people what to do
•
•
•
•

Slogans: “Lock her up!” “America great again”
Mass rallies with patriotic songs; elevated speaker; spectacles
Belittle the opposition; use ad hominem arguments
Use of symbols: flags, signs, symbols, uniforms

• Develop conspiracy theories to promote distrust of The Enemy and trust in the leader
• Assign conspiracies to The Enemy.
• Justify persecution of The Enemy with “higher cause”

• If you meet resistance, fight!

A few examples

Psycho-logical examples from the world leader in logically
fallacious tweets
• Ad hominem arguments (discredit the source, not the argument)

• Why would Kim Jong-un insult me by calling me "old," when I would NEVER
call him "short and fat?" Oh well, I try so hard to be his friend - and maybe
someday that will happen! (11 November 2017)
• ”…I mean, how about this guy, this socialist Bernie Sanders? I mean, this guy
is a total whack job," (20 January 2016)
• “I heard poorly rated @Morning_Joe speaks badly of me (don't watch
anymore). Then how come low I.Q. Crazy Mika, along with Psycho Joe, came
to Mar-a-Lago 3 nights in a row around New Year's Eve, and insisted on joining
me. She was bleeding badly from a face-lift. I said no!” (29 June 2017)
• “Wacky@NYTimesDowd, who hardly knows me, makes up things that I never
said for her boring interviews and column. A neurotic dope” (17 Sep 2016)
• “The Democrats did not applaud my State of the Union Address. They are unAmerican.” (5 February 2017)

Other logical fallacies tweeted by Mr. Trump
• Non sequiturs (logical insinsistencies)

• “Crooked Hillary Clinton is spending a fortune on ads against me. I am the one person she
doesn't want to run against. Will be such fun!” (17 April 2016)
• “Happy Cinco de Mayo! The best taco bowls are made in Trump Tower Grill. I love Hispanics!”
(5 May 2016)
• “I did what was an almost an impossible thing to do for a Republican -- easily won the
Electoral College! Now [my] Tax Returns are brought up again?” (16 Apr 2017)

• Argument from authority (People who know told me)

• “I call my own shots, largely based on an accumulation of data, and everyone knows it. Some
FAKE NEWS media, in order to marginalize, lies [sic]!” (6 Feb 2017)

• Red herring (divert the topic)

• “I don't know Putin, have no deals in Russia, and the haters are going crazy -- yet Obama can
make a deal with Iran, #1 in terror, no problem!” (7 Feb 2017)

• Circular reasoning (tautology; X is Y because Y is X)

• “With all of the jobs I am bringing back into the U.S. (even before taking office), with all of
the new auto plants coming back into our country and with the massive cost reductions I
have negotiated on military purchases and more, I believe the people are seeing big stuff.”
(17 Jan 2017)

Campaigning: From pathos to bathos

How to capture attention
• Know your audience: assume lowest common denominator

• Survey to learn what problems are important to the most Canadians
•
•
•
•

• Focus on topics that agree with your party platform; avoid the rest

Beg, borrow, steal or invent platitudes for public consumption
Polish meaningless but uplifting campaign speeches
Control the agenda and the narrative
Invent short, repeatable slogans

• Adapt message to the medium in order to attract attention
•
•
•
•

TV ads = sound bites and good visuals
News media = Press conferences, photo ops (rallies, babies, poor, elderly, et al)
Buttons and T-shirt = short, catchy
Facebook = salted with “Likes”; bots; …

• And above all

• Force the opposition take stands on controversial topics and lose swing voters
• Be as vague as possible in your statements

Examples of emotional rhetoric (pathos)
• “I am proud we live in such a beautiful country, rich in tradition while
looking forward to a bountiful future.”
• “I stand for the family values that made our country strong.”
• “You should not serve government, government should serve you!”
• “Let us never forget ordinary, honest Canadians who were raised by
their hardworking parents to know right from wrong.”
• “I know and I've always felt for Canada that we recognize that
diversity is a great source of strength.” (JT)
• “America, and particularly your conservative movement, is a light and
an inspiration to people in this country and across the world.” (SH)
• “Corruption is not a Canadian value!” (SH)

Slogan sampler
• Canada
•
•
•
•
•
•
•

• US
•
•
•
•
•
•

“The old flag, the old policy, the old leader.” John A. Macdonald 1891
“Let Laurier finish his work.” Wilfrid Laurier 1908
“King or chaos.” Mackenzie King 1930s
“Come work with me.” P. Trudeau 1968.
“The land is strong.” P. Trudeau 1972
“Corporate welfare bums.” David Lewis 1972.
“Real change deserves a fair chance.” Joe Clark 1980
“Don't Swap Horses in the Middle of the Stream.” Lincoln 1864
“Happy days are here again.” Roosevelt, 1932
“Let’s make America great again.” Regan, 1980
“Forward.” Obama 2012
“Make America Great again.” Trump 2016
“I’m with her.” Clinton, 2016

Example: Political party symbols in India and Chile
Canada

Chile

India

Some examples of political rallies
• Germany, USA, Iran, Canada

Posters and TV clips of political campaign ads

https://archive.org/details/tv
• Campaign ads
• Pierre Trudeau
• Justin Trudeau
• Stephen Harper
• Harper
• Harper

Class exercise:
A skeptical view of modern education

Agendas, narratives, and the incurable vagueness of fine-sounding
phrases
• People: Whom to teach
• Sample: “Every child should be given equal access to quality education.”

• Content: What to teach
• Sample: “We need to develop healthy young minds to enter the workplace
and participate in society with a positive self-concept.”

• Process: How to teach
• Sample: “We must give each student individualized instruction to match
her/his/their/its strengths and learning styles.”

• Responsibility: Division of labour
• Sample: “Teachers must show leadership in developing the whole child.”
• Sample: “Children must be treated with respect in a safe environment.”
• Sample: “Parents and teachers should collaborate in a child’s holistic
education.”

Let’s analyse (deconstruct) one statement for practice
• “Parents and teachers should collaborate in a child’s holistic education.”

• What is a holistic education? What are the alternatives? Why should we assume
holistic is preferable? Are the alternatives sometimes preferable? Will all children
benefit from a holistic education more than from alternatives? Can parents or
teachers themselves offer a non-holistic education?
• What is meant by collaboration? How do we know when we have it? What if parents
and teachers do not agree with each other? Why only parents and teachers? Why
not the children themselves? Grandparents? Clergy?
• If holistic is a means of teaching, who decides the ends? What will be included in
course content? What will be excluded? Why?
• When does childhood end? What happens to holistic education when a childhood
ends?

• But if we reject the statement, must we believe the opposite?
• Should parents and teachers NOT collaborate?
• The perils of binary thinking

The plot sickens.
Let’s go home.
Next time: A skeptical look at science and science reporting

